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PARK HOTEL GROUP GEARS UP FOR EXPANSION TO  
STRENGTHEN ITS BRAND FOOTPRINT 

 
 

Singapore, 19 October 2011 – Park Ho t el Group , one of  Asia Pacif ic’s f ast est  grow ing 

hosp it alit y group s, is gear ing up  f or  exp ansion t o  st rengt hen it s b rand  f oot p r in t  

in  t he region . 
 
Strengthening Brand Recognition with 50 Years of Loving Hospitality 

 

Am idst  t he in t ense com p et it ion  in  t he hosp it alit y ind ust ry, Park Hot el Group  

recogn ises t he need  f o r  st rong b rand  recogn it ion . In  com m em orat ion o f  Park 

Ho t el Group ’s 50t h Ann iversary in  2011, t he Group  em b arked  on  a S$2 m illion 

b rand ing exercise w it h  a ser ies o f  ad ver t ising cam p aigns and  m yr iad  o f  act ivit ies 

and  p rom ot ions on  t he 50 Years of Loving Hospitality t hem e. 

 

One im por t ant  h igh ligh t  o f  t he celeb rat ions is t he recen t ly -conclud ed  Unlimited 

Discoveries cam p aign . 50 w inners w ere select ed  f rom  4,500 p ar t icip ant s w or ld w ide, 

all in  hop e o f  w inn ing an  all expense-p aid  t h ree-d ay t w o-n igh t  vacat ion  f or  t w o  at  

cho ice d est inat ions o f  Singapore, Hong Kong, Kunm ing, Xi’an  and  Wuxi in  Ch ina 

and  Ot aru in  Jap an .  

 

The 50 w inners, hailing f rom  Singap ore, Ch ina, Hong Kong, Jap an, Sout heast  Asia 

and  t he Pacif ic region , w ere chosen  b ased  on  w r it t en  ent r ies o f  t heir  m ost  

m em orab le t ravel m om ent s. One w inner  w as also  rew ard ed  w it h  S$5,000 cash  f or  

subm it t ing her  m ost  un f orget t ab le ho lid ay p hot o .  

 

Park Ho t el Group  f ur t her  celeb rat es 50 Years o f  Loving Hosp it alit y w it h  magnificent 

deals as f o llow s: 

 

Accom m od at ion :  Traveller ’s savings o f  50% o f f  second  n ight  w it h  every Suit e 

b ooking and  t h ird  n igh t  w it h  every Sup er ior , Deluxe, Prem ier  

and  Cryst al Club  b ooking at  six d est inat ions in  Singapore, China, 

Hong Kong and  Jap an. Up grad e st ays t o  t he execut ive Cryst al 

Club  Floor  f or  a nom inal f ee o f  S$50 f o r  t he Group ’s Singapore 

ho t els or  f r om  RMB150 f o r  China hot els. Book and  st ay b y 31 

Decem b er  2011. Prom ot ion  is availab le on ly at  

w w w .p arkhot elgroup .com .  

 

Food  & Beverage: S$5 voucher  f or  every S$50 sp ent  at  any F&B out let s in  Grand  

Park Orchard , Grand  Park Cit y Hall and  Park Hot el Clarke Quay 

locat ed  in  Singap ore. RMB20 voucher  f or  every RMB200 sp ent  

at  any F&B out let s in  Grand  Park Kunm ing and  Grand  Park Wuxi. 

RMB30 voucher  f or  every RMB300 sp ent  at  any F&B out let s in  

Grand  Park Xian . HK$50 voucher  f o r  ever y HK$500 sp ent  at  any 

F&B out let s in  Park Hot el Hong Kong. JPY500 voucher  f or  every 

JPY5000 sp ent  at  any F&B out let s in  Grand  Park Ot aru. Vouchers 

can  b e used  on  t he next  visit . Prom ot ion  is valid  t ill 31 

Decem b er  2011. 

 

http://www.parkhotelgroup.com/
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Sp a Park Asia: En joy 50% o f f  a la car t e t reat m ent s d ur ing your  next  visit . 

Of f er  valid  t ill 31 Decem ber  2011. App licab le f o r  Sp a Park Asia 

locat ed  in  Singapore on ly. 

  
Terms and conditions apply to all promotions listed above. 

 

 

In  add it ion , Park Hot el Group  w ill b e launching a new ly -revam p ed  w eb sit e w h ich 

p rom ises t o  d eliver  an  enhanced customer experience. Decked  in  t he Group ’s 

corporat e co lours Regal Black and  Grand  Go ld , t he w ebsit e’s user -f r iend ly f eat ures 

allow  p ot ent ial guest s and  cust om ers t o  search  and  read  ab out  Park Hot el Group ’s 

eigh t  hot els locat ed  in  Singap ore, Ch ina, Hong Kong and  Jap an , as w ell as t o  m ake 

d esired  accom m od at ion  reservat ions on line w it h  ease. 

 

As p ar t  o f  it s cont inued  com m it m ent  t o  ret urn  t o  t he com m un it y, Park Ho t el 

Group  has ad op t ed  World Vision International as it s o f f icial supp or t ed  char it y, and  

st r ives t o  m ake p osit ive cont r ib ut ions t o  t he less p r ivileged  as w ell as sound  long 

t erm  invest m ent s f o r  t he next  generat ion . 

 

Par t icip at ing in  t h is Loving the Community cam p aign , t he Group ’s hot els in  

Singapore, Ch ina, Japan  and  Hong Kong have com m it t ed  t o  raise up  t o  S$500,000 

t o  supp or t  Wor ld  Vision ’s in it iat ives. In  p ar t icular , room  guest s are p rovid ed  w it h  a 

p lat f o rm  t o  show case t heir  generosit y w it h  a nom inal d onat ion  o f  S$2 / RMB10 / 

JPY100/ HK$10 f or  every roo m  b ooking.  

 

All t he f unds raised  w ill supp or t  t he f o rgo t t en  and  less p r ivileged  in  com m un it ies 

und er  t he care o f  Wor ld  Vision In t ernat ional. Sp ecif ically, over  S$100,000 o f  t he 

f unds w ill go  t ow ards t he const ruct ion  o f  a t hree-st orey Gir l’s Dorm it o ry in  t he 

im pover ished  p recinct  o f  Yong Sheng in  Yunnan , China.  

 

“Park Ho t el Group ’s 50 t h Ann iversary is not  on ly a sym b o lic m ilest one in  t erm s of  

our  corporat e d evelop m ent , it  is an excellen t  p lat f orm  f or  us t o  enhance b rand  

recogn it ion  am ongst  our  cust om ers. Most  im por t ant ly, it  is also  an  opp or t une 

m om ent  f or  Park Ho t el Group  t o  m ake a d if f erence in  societ y w it h  our  love and  

p assion , w h ich  is key t o  our  success in  t he hosp it alit y ind ust ry,” said  Mr  Mohd  K 

Raf in , Sen ior  Vice Presid ent  o f  Park Hot el Group . 

 
Increasing Service Standards with Enhanced Processes 

 

In  t erm s of  op erat ions, Park Ho t el Group  b elieves t hat  staff efficiency is fundamental 

t o  d eliver ing a Loving Hospitality exp er ience t o  it s guest s. To  b oost  t he 

p rod uct ivit y levels o f  it s service st af f , Par k Hot el Group  has launched  several 

in it iat ives, includ ing t he in t rod uct ion  o f  passp or t  scann ing d evices t o  f acilit at e 

guest  check-in  p rocess at  it s f lagsh ip  hot el Grand  Park Orchard . Th is in it iat ive has 

also  w on  t he hot el group  recogn it ion  at  PATA Singap or e Chap t er ’s Inaugural 

Prod uct ivit y Com p et it ion  in  2010.  

 

In  2011, Park Hot el Group  has p ilo t ed  a job -red esign  schem e, and  f orm ed  t he Hot el 

Op erat ional Specialist  Team  (H.O.S.T.). Mult i-t r ained  in  Housekeep ing, Food  & 

Beverage (F&B) and  Front  Of f ice d ut ies, st af f  m em b ers o f  H.O.S.T. are b et t er  

eq uip p ed  t o  assist  hot el guest s w it h  t heir  enhanced  know led ge. They are also an  
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ad d it ional resource at  t he resp ect ive op erat ional p eak hours o f  t he t h ree d ivisions, 

in  t urn  red ucing w ait ing t im e f o r  guest s and  increasing sat isf act ion  levels.  

 
Building Staff Capabilities with Focused Training  

 

As a p eop le and  service organ isat ion , Park Ho t el Group  b elieves in  st af f  t r ain ing 

and  d evelopm ent  t o  d eliver  t he h ighest  st and ard s o f  service t o  guest s and  

cust om ers. An  App roved  Train ing Organ isat ion (ATO) cer t if ied  by t he Singap ore 

Workf orce Developm ent  Agency (WDA), t he Group ’s in -house t rain ing and  

d evelopm ent  f acult y  Park Hotel Academy car r ies out  t r ain ing f or  it s st af f  f o rce 

across f ive Workf orce Skills Qualif icat ion  (WSQ) p rogram m e m od ules und er  t he 

Tour ism  and  Service Excellence f ram ew ork, nam ely:  

1) In t eract  w it h  Guest s  

2) Provid e Saf et y and  Secur it y f o r  Guest s  

3) Work Saf et y  

4) Deliver  Service Excellence  

5) Of f er  Cust om ised  and  Personalised  Services.  

 

16 em p loyees w ent  t hrough  p ro f essional t r ain ing at  t he Inst it ut e o f  Ad ult  

Learn ing (IAL) t o  b e cer t if ied  w it h  Ad vanced  Cer t if icat e in  Train ing and  Assessm ent  

(ACTA), accred it ed  b y WDA. Th is m akes Park Hot el Group  one o f  t he organ isat ions 

w it h  t he largest  p oo l o f  in -house cer t if ied  p rof essional t r ainers w it h in  t he ho t el 

and  f ood  and  b everage sect o rs in  Singap ore. In  recognit ion  o f  it s out st and ing 

ef f or t s, Park Ho t el Group  w as aw ard ed  t he WSQ Most  Sup p or t ive Em p loyer  (Ho t el 

Cat egory) Aw ard  in  2011. 

 

“St af f  t r ain ing and  d evelopm ent  go  a long w ay in  ensur ing t hat  our  w orkf orce is 

const ant ly rejuvenat ed  and  ad vancing in  t heir  skill set s. Coup led  w it h  in it iat ives t o  

increase p rod uct ivit y levels, w e b elieve t hat  each  and  every st af f  m em b er  o f  Park 

Ho t el Group  is cap ab le o f  p rovid ing excellen t  services and  exceed ing guest  

expect at ions,” com m ent ed  Mr  Raf in . 
 
Widening Brand Outreach with Targeted Sales Offices 

 

Est ab lished  in  1961, Park Hot el Group  has grow n f rom  t he in it ial one hot el t o  t he 

cur rent  eight  hot els locat ed  in  six d est inat io ns in  Singapore, Ch ina, Hong Kong and  

Jap an . Leveraging t he momentum of growth, Park Ho t el Group  in t ends t o  op en  

regional sales o f f ices in  Aust ralia and  Mid d le East  w it h in  t he next  t w o  years.  

 

Since 2009, t he Group  has set  up  seven  regional sales o f f ices, ext end ing it s 

net w ork reach  around  t he w or ld . The regional sales o f f ices locat ed  in  Hong Kong, 

Guangzhou, Beijing and  Shanghai t arget  t he d om est ic and  out bound  t our ist  

m arket s in  Great er  Ch ina, w h ich  in  aggregat e occup ies a sp ot  in  Park Hot el Group ’s 

t op  f ive source m arket s. The Group ’s Tokyo  sales o f f ice has d ed icat ed  st af f  

overseeing West ern  and  East ern  Jap an , w hile t he sales o f f ice in  Singap ore covers 

Ind ia and  Sout heast  Asia. The Unit ed  Kingd om  f ocuses on  t he ent ir e Europ e.  

 

The resp onsib ilit ies o f  t he regional sales o f f ices includ e enhancing aw areness o f  

t he Group ’s b rand  nam e, b uild ing cust om er  relat ionsh ip s and  exp and ing  b usiness 

net w orks. 
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 “Regard less o f  in t ra-region  or  inb ound  t ravel f r om  Europ ean  m arket s, t he t our ism  

sect or  in  Asia Pacif ic is exp er iencing st rong grow t h and  out look. Tapp ing on  t he 

b r igh t  p rosp ect s, our  exp and ing sales net w ork w ill serve t o  d r ive an  increase in  

cust om er  b ase and  d r ive revenue grow t h  at  our  eight  ho t els locat ed  in  t he 

gat ew ay cit ies in  t he region ,” said  Mr  Raf in .  

 
Gearing Up for Expansion  

 

“At  Park Hot el Group , w e b elieve t hat  grow t h  and  success is not  on ly m easured  by 

t he num ber  o f  hot els w e have, b ut  also  b y t he all -rounded  service st and ards w e 

d eliver . On ly b y possessing all t he r igh t  build ing b locks w ill w e t h en  b e ab le t o  

ach ieve great er  height s.”  

 

“Wit h  a st rong b rand , service, p eop le and  sales f ocus, w e believe t hat  t hese 

elem ent s w ill serve t o  height en  our  p ro f ile in  t he hosp it alit y indust r y, w h ich  w ill 

in  t urn  b oost  our  st and ing as w e look t o  p or t f o lio  exp ansion  t hrough  acq uisit ions 

and  m anagem ent  cont ract s,” Mr  Raf in  conclud ed . 

 

 

-End - 

 

 
About Park Hotel Group 
 

Park Ho t el Group  is one o f  Asia Pacif ic’s f ast est  grow ing hosp it alit y  group s. The Group  

m anages, o w ns and  d evelop s Park b rand ed  ho t els around  t he Asia Pacif ic. 

 

Est ab lished  in  Hong Ko ng since 1961, t he Gro up  m oved  it s h ead q uar t ers t o  Singap o re 

in  2005 an d  has since em b arked  on  a p at h  o f  unp reced en t ed  grow t h , acq u ir ing seven  

o t her  p rop er t ies w it h in  f our  years. 

 

In  2011, Park Ho t el Gro up  celeb rat ed  it s 50t h  Ann iversary as it  con t inues t o  f ocus on  it s 

f oo t p r in t  exp ansion  t h rough  acq u isit ions and  p ar t nersh ip s, as it  seeks t o  est ab lish  

it self  as one o f  Asia Pacif ic’s t o p  hosp it alit y b rand s.  

 

The Group ’s region al p o r t f o lio  consist s o f  eigh t  p rop er t ies acro ss t h ree coun t r ies and  

six cit ies, w it h  access t o  over  2,500 room s. 

 

Park Ho t el Gro up ’s p o r t f o lio  o f  p rop er t ies includ e 

 

Singap o re 

      •  Grand  Park Orchard  

      •  Grand  Park Cit y Hall 

      •  Park Ho t el Clar ke Quay  

 

Ch in a 

       •  Gran d  Park Kunm ing  

       •  Gran d  Park Wuxi 

       •  Gran d  Park Xian  

 

Hong Kong 

       •  Park Ho t el Hong Kong 
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Jap an  

       •  Gran d  Park Ot aru  

 

Park b rand ed  ho t els includ e t he luxury Grand  Park and  up scale Park Ho t el.  

 

Grand Park is a luxury h o t el b rand  locat ed  in  m ajo r  ur b an  cen t res and  gat ew ay cit ies. 

The b rand  o f f ers p rem ium  accom m od at ion  d esigned  f o r  t h e d iscern ing  b usiness and  

leisure t raveller s. Com p rehensive b usiness and  m eet in g f acilit ies, gourm et  d in ing  

op t ions and  sp a m ake Grand  Park an  id eal p lace f o r  w ork and  p lay. Grand  Park ho t els 

can  b e f oun d  in  Sin gap ore, Ch ina and  Jap an . 
 

Park Hotel is an  up scale ho t el b rand  locat ed  in  p r im e cit y -cen t re lo cat ions and  o f f er  

conven ience, p ersonalised  services and  h igh  st and ard s o f  am en it ies t o  t he b usin ess o r  

leisure t raveller . Park Ho t els can  b e f ound  in  Singap o re and  Hong Kon g. 

 

Fo r  m ore in f o rm at ion  on  Park Ho t el Group , p lease log  on  t o  w w w .p arkho t elgroup .com  
  

For media enquiries or images, please contact: 
Corporate Marketing Communications 
Park Hotel Group  
Tel: +65 6593 6999      
E-mail: marcom@parkhotelgroup.com 
 
 

 

http://www.parkhotelgroup.com/
mailto:marcom@parkhotelgroup.com

